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Abstract

In the globalized world, large and small cities compete with each other in attracting new investments, capital and
inhabitants. In the search for successful paths by cities, the cultural sector has been seen as a chance by western
countries since the 1970s. In the post-socialist countries, a growing interest in the cultural sector in the context of
the socio-economic development of cities and regions has been also observed in recent years. The studies on the
impact of culture on economic development focus mainly on largest cities, while smaller cities more and more often
attempt to implement patterns based on the cultural sector to their own strategies. They take such actions because
the cultural sector is generally considered to have a positive impact on socio-economic development through, among
others, the creation of new jobs, the improvement of city image, the attraction of new investments, the increase in the
residents’ quality of life, etc. The main aim of this study is the analysis of the expectations and the potential impact a
cultural event may have on the development of a small city from the perspective of local business. For the purposes
of the study we have chosen a small city located in Central Poland, named Gniewkowo, with population number
amounting to 7.5 thousand inhabitants.

In the small city the festival of progressive rock has been organized cyclically since 2007. It should be emphasized
that progressive rock, which was created in the 1960s and originated from psychedelic rock, is addressed to a
relatively small group of people. Despite the above-mentioned fact, the Tomasz Beksinski Festival of Progressive
Rock in Gniewkowo annually attracts many fans not only from Poland but also from abroad. This cultural event is a
classic example of a local grass-root initiative because the inhabitants of Gniewkowo are the initiators and the
organizers of the festival. They have also created a non-governmental organization based only on their fascination
with this kind of music and their own intellectual capital.

In order to realize the aim of the study we have conducted interviews with representatives of local governments
supporting the event. In the interviews we asked questions about the expected economic benefits for the city. We have
also carried out a questionnaire survey among the owners of selected firms active in the field of hotel, catering and
trade services in Gniewkowo in 2014. The survey refers to the assessment of the impact of the analyzed festival on
the financial condition of these firms. The collected data will enable us to confront the expectations of local
governments with the real impact of the festival on the development of local firms.

The study reflects a research trend describing the cultural sector in the economic development of cities and regions
(culture-led development). The results of the study will contribute to recognizing the role of culture and the
significance of non-governmental organizations for the sustainable development of the smallest cities.

Key words: culture-led development, small city, Poland, non-governmental organization,
economic development.
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1 Introduction

Modern cities compete with each other in attracting new domestic and foreign investment,
social capital and new inhabitants. In this globalized competition, western cities already in the
1970s perceived culture as a chance for winning (Bianchini, 1993). It is widely accepted
presently that the cultural and creative sectors contribute to the socio-economic revival of
cities, change their images, form specific creative milieus, generate new jobs, and organize
urban space, which is confirmed by studies conducted by, for example, Kloosterman, 2004;
Markusen, Schrock, 2006; Stern, Steifert, 2010; and Kritke; 2011. Such phenomena were
observed especially in the 1980s and 1990s. At that time, many European cities, including
Grenoble, Hamburg, Cologne, Glasgow, Birmingham, Barcelona, and Bologna, used the
cultural sector as a tool for revitalizing post-industrial areas, for creating a new urban image,
and for attracting capital and highly-qualified workers.

In post-socialist countries, a growth of interest in the significance of the cultural sector for the
socio-economic development of cities has been noticed only in recent years. Similarly to
western countries, the researchers focus predominantly on larger cities (e.g. Florida, 2002;
Currid, 2006; Stryjakiewicz, 2008; Klasik, 2009, 2010; Zheng, 2011). According to Waitt
(2006), the dominance of larger cities in cultural services results from the fact that they are the
biggest centers of production, distribution, and very frequently also of consumption of such
activities. However, increasingly more often the researchers note that also small cities can and
should be an important part of an economy based on the cultural sector, although in a sense
different from big cities, and point to the need to strengthen the role of cultural and creative
activities in small cities (e.g. Bell i Jayne (2009); van Heur (2010)). The influence of the
cultural sector and creative industries on the socio-economic development of small cities has
been discussed by a number of scholars, including Jayne, Gibson, Waitt, Bell, 2010;
Karwinska; 2010; Nelson, Strom, Bjélesjo, 2011; Brennan-Horley, 2013; Lorentzen, 2013;
Mapes, 2013; Smidt-Jensen, 2013.

This paper exemplifies studies on the role of the cultural sector in the economic development
of cities, specifically studies focusing on the influence of various events, including festivals,
on the economic development of cities and regions, and includes economic analysis (event
studies). Within event studies, there have been distinguished two research directions: one
including sociological analyses of the participants of the events and another focusing on the
management of such events (Cudny, Rouba, 2012). Presently, however, the role of various
events in economic development is the object of study in urban geography, cultural
geography, and tourism. Of the many definitions of festivals, the one that seems to fully
capture the phenomenon is that offered by Falassi (1987:2), who describes it as a
“...periodically recurrent, social occasion in which, through multiplicity of forms and a series
of coordinated events, participate directly or indirectly and to various degrees, all members
of a whole community, united by ethnic, linguistic, religious, historical bonds, and sharing a
worldview”. The definition emphasizes the uniqueness of the event and the sense of
community shared by organizers, participants, and viewers.

This paper relates also to studies on the significance of the activities of the non-profit sector
for the development of culture in Poland. It should be stressed at this point that we can talk
about non-governmental organizations in Poland only after 1989 since after the Second World
War the state had been the main subject shaping the social policy of the country. The right to
form associations was sanctioned by the Act of 7 April 1989 (Journal of Laws 1989). Thus,
although the history of charitable institutions in Poland spans many centuries, in practice the
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freedom to form associations did not exist in the years 1954-1989. It is only in recent years,
particularly after Poland joined the EU structures, that a dynamic development in the
activities of non-governmental organizations has occurred as indicated by studies by, for
example, Sroda-Murawska, Bieganiska, Senetra, Szczepanska 2014 or Bieganska, Sroda-
Murawska, Grzelak-Kostulska, 2014.

The main aim of this study is to analyze the expectations and the potential impact of cultural
events on the development of a small city from the perspective of local business.
The following assumptions have been made in the study:
- cultural events organized in a small city are positively perceived by representatives of
service companies;
- cultural events in a small city may be a potential source of increased income for local
business;
- cultural events in small cities in Poland may be initiated and successfully organized
not only by the state and private sectors, but also by the non-profit sector.
It is highly important to conduct deep and complex research of this type in order to accurately
estimate the chances for the development of small cities based on culture, to elaborate new
development strategies, or to implement those factors that can produce the desired effect.

2 Progressive Rock Festival in Gniewkowo

The first Progressive Rock Festival in Gniewkowo was organized in the summer of 2007 by
the brothers Janusz and Stawomir Bozko — fans of the music genre. It was a small and local
event which attracted the inhabitants of Gniewkowo and its surroundings, and it featured only
two bands. The next editions were more popular: since 2011, the festival lasts two days and in
2014 it was visited by 250 people (Figure 1).

L il

Fig. 1 Audience and stage of the Tomasz Beksinski Progressive Rock Festival in Gniewkowo in 2014.
Source: S. Sroda-Murawska

The latest edition of the festival (2014) featured six bands and was accompanied by a number
of events: the musical performance Prog Keyboards Stories and the screening of a
biographical film dedicated to Tomasz Beksinski, the festival’s patron.

The initiative to organize the festival is an example of involvement “from below” of the
inhabitants of the town who, after several years of organizing the festival independently, in
2011 formed the Association of Independent Initiatives Progres (Stowarzyszenie Inicjatyw
Niezaleznych Progres - SIN Progres), whose main aims include: propagating progressive
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rock, developing and shaping culture, supporting and promoting artists, but also propagating
self-government and direct pariticipatory democracy in local communities.

It should be emphasized that progressive rock, which was created in the 1960s and which
originated from psychedelic rock, is addressed to a relatively small group of people. The birth
of progressive rock should be attributed to several factors, namely the rise of counterculture in
the 1960s, a youth-based subculture that first appeared in isolated urban areas of San
Francisco and London, and the development of underground radio stations and underground
press that emerged around psychedelic rock in 1966-67. The fragmentation of psychedelia
around 1970 contributed to the appearance of many new music genres (e.g. heavy metal, jazz
rock, glam rock) and progressive rock (Macan, 1997). This music genre is distinguished by,
for example, the use of symphony music, Renaissance and Baroque sacred music, Medieval
and Renaissance vocal music; long songs instead of the traditional three-minute song; the use
of typical rock instruments alongside electronic and acoustic ones; and a marked influence of
classical music. The above make progressive rock hardly a pop music genre, but one
addressed to a specific group of listeners.

Progressive rock festivals take place all around the world. What distinguishes them is the fact
that a few of them are organized by fans for fans and that they are advertised mostly through
the Internet, specifically through social networking sites (Lambe, 2011). The best known and
biggest festivals are: the Night of the Prog Festival in Loreley, Germany (since 2006); the
Summers End Festival in Chepstow, Great Britain (since 2005); Baja Prog (Prog Festival) in
Mexico (since 1997), and RosFest (The Rites of Spring Festival) in Gettysburg, USA (since
2004). The festivals in Poland include: the Pra-Prog-Rock Festival in Prabuty (since 2012);
the INO-Rock Festival in Inowroctaw (since 2008); the Oskar Art Rock Festival in Poznan
(since 2006); Warsaw Prog Days Festival (since 2013), and T. Beksinski Progressive Rock
Festival in Gniewkowo (since 2007).

3 Materials and Methods

An interview with one of the main organizers of the festival and fifty-six interviews with
representatives of the companies active in the city have been conducted in order to indicate
the possible impact of the analyzed festival on the economic development of Gniewkowo.

The aim of the interview with the festival organizer has been to determine the nature of the
event, the model of financing the event, its management and the level of involvement of local
and province governments. It has been assumed in the study that events organized by non-
governmental organizations differ from those organized by local governments or private
companies mostly with regard to their aim and management. Firstly, the former do not aim at
making profit, but are to support widely understood public interest; secondly, the organization
of an event is based on the unpaid work of volunteers.

The perception of an event of such kind by local business has been estimated on the basis of
fifty-six interviews conducted in June 2014 with owners and workers of service companies in
Gniewkowo. Each questionnaire consisted of six questions, with four closed and two open
ones (Table 1).
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Tab. 1 Questions asked representatives of commercial companies in Gniewkowo concerning the influence
of a cultural event on the development of local business.

1. Does a local (attracting first of all the inhabitants of Gniewkowo and its vicinity) event (e.g. the days of the
Grand Duchy of Gniewkowo, a concert, etc.) positively influence the development of your company? Scale:
1-5 (1 — an event of this kind has no influence on the company’s development, 5 — during an event of this
kind the number of clients and the turnover increase significantly)

2. Have you ever heard about the Progressive Rock Festival?

3. Does a national, international event, e.g. Progressive Rock Festival, positively influence the development
of your company? Scale: 1-5 (1 — an event of this kind has no influence on the company’s development, 5 —
during an event of this kind the number of clients and the turnover increase significantly)

6. The number of employees in your company.

4. Have you ever sponsored a cultural event in Gniewkowo? If so, please broadly indicate the type and time
of the event, and the way in which you have sponsored it.

5.Would the development of the cultural sector (more cultural events, festivals, meetings with artists, writers,
etc.) influence the economic development of Gniewkowo? If so, in what way?

Closed

Questions

Open

Source: Authors’ own elaboration.

The analysis of the answers has supplied the basis for determining the perception of organized
cultural events by representatives of companies functioning in the city and their expectations
with regard to such events.

4 Results

T. Beksinski Progressive Rock Festival is organized exclusively by the non-profit
organization Sin Progres, but from the very beginning it has been supported by the Marshal
Office of the Kujawsko-Pomorskie province; the Municipal-Communal Centre of Culture,
Sport and Recreation (MGOKSIR) in Gniewkowo; companies from Gniewkowo and people
involved in organizing the festival. Figure 2 shows the share of specific sponsors in financing
the festival in 2014.

5A ®B EC BD
Fig. 2 The structure of financing the T. Beksinski Progressive Rock Festival in Gniewkowo in 2014
according to groups of sponsors (%6).
Explanation: A- Marshal Office of the Kujawsko-Pomorskie province; B- Commune Office in Gniewkowo; C-
local companies, D- private persons.

The organization of the festival, its preparation and help during the event are provided by
members of the non-profit organization SIN Progres and by volunteers. These are mostly fans
of the music and people engaged in promoting progressive rock. The media coverage of the
festival is provided by regional television, national and regional newspapers, and a number of
local and national radio stations, including an Internet radio which supplies an on-line
transmission.

The interviews were conducted in 56 local companies, 45 of which were sales outlets
(groceries, convenience stores, bakeries, the butchers’); 9 were services (hairdresser,
photographer, florist’s); and 2 were restaurants located in the city. 96,5% of the surveyed
companies were located within a maximum 15-minute walk from the festival site and a
maximum 10-minute walk from the camp and restaurant where the participants were
accommodated (Figure 3).
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Fig. 3 The area of research in the city of Gniewkowo.
Explanation: 1 — festival sites; 2 — the area where the interviews were conducted in companies in Gniewkowo;
A- Liberty Park (amphitheatre); B- accommodation of the festival participants.
Source: Authors’ own elaboration.

More than half of the interviewed representatives of companies (58%) have heard about the
Progressive Rock Festival in Gniewkowo.

In order to verify whether the representatives of companies functioning in the city perceive
cultural events as something positive they were asked a question in which a distinction was
made between local and supralocal events.

The answers to question number three concerning the impact of local cultural events indicate
that almost half of the interviewees sees such events as something positive, with four
companies perceiving them as significantly influencing the number of clients and the
turnover (Figure 4); the average value for question number three is 2,1.
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Fig. 4 Distribution of answers to questions number three and five.
Explanation: Q1 - Does a local (attracting first of all the inhabitants of Gniewkowo and its vicinity) event (e.g.
the days of the Grand Duchy of Gniewkowo, a concert, etc.) positively influence the development of your
company? Q3 - Does a national, international event, e.g. Progressive Rock Festival, positively influence the
development of your company? Scale: 1-5 (1 — an event of this kind has no influence on the company’s
development, 5 — during an event of this kind the number of clients and the turnover increase significantly)
Source: Authors’ own elaboration.

The respondents evaluated the potential of supralocal cultural events for increasing the
number of clients and turnover slightly differently (Figure 4). In this case, only one person
declared a positive influence and as much as 75% (42 companies) of all respondents claimed
that such an event had no influence on the development of a company. The average value for
this question is 1,5.

Question number five is the next question which indirectly allows us to verify the assumption
concerning the perception of cultural events in a small city as a potential source of increased
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income for local business. The representatives of local business were asked whether they
perceived the development of the cultural sector (more cultural events, festivals, meetings
with artists, writers, etc.) as a chance for the economic development of Gniewkowo, including
their own companies. 34% of the respondents (19 firms) gave a negative answer to the
question, offering the following justifications: “culture has no influence on trade and
economy,” “this city is too small and nothing interesting enough to attract tourists happens
here,” or “I would say yes if the event took place near my shop.” The remaining 66% saw the
development of the cultural sector as a possibility for the economic development of the city
and their own companies and declared that a greater number and better quality of cultural
events would contribute to the growth of popularity of Gniewkowo. This could, in turn, lead
to more people, increased turnover, and capital inflow.

Interesting answers were supplied to the question about the participation of a company in
sponsoring local cultural events in the context of potential profit gained from organizing such
events. Only 7,8% of the companies (14 out of 56) participates in financing at least one
cultural event in Gniewkowo, which is explained as a wish to support cultural development
and to advertise the company. The other firms do not engage in such activities, listing the
following as reasons for not doing so: “there are bigger companies, S0 they can be sponsors,”
“nobody has asked for support so far,” “lack of funds for sponsoring.” It should be noted at
this point that as much as 15% of the budget of the festival in 2014 (Figure 2) was supplied
by local companies, which can testify to a relatively significant involvement of local business
in creating the analyzed cultural event.

5 Conclusions

The results of the study confirm that non-profit organizations in Poland can actively and
successfully organize cultural events which so far have been managed by the state, self-
government, and the private sector.

The marked financial participation in the organization of an event of this type by the Marshal
Office of the Kujawsko-Pomorskie province is related to the guidelines in the new strategy for
the development of the province. Thus, supporting the development of regional, national and
international cultural events is one of the directions set forth in the strategic aim “Identity and
heritage” (Strategia rozwoju...).

The relatively minor financial support by the commune of Gniewkowo can be explained by
the fact that the commune supports events with much more participants that are directed at the
local market, as indicated by the analysis of the report on the activities of MGOKSIR
(Sprawozdanie z dziatalnosci...).

The representatives of small companies in Gniewkowo rather positively evaluate the
organization of cultural events from the perspective of their own economic activity. This
positive evaluation, however, concerns in particular local events. This is undoubtedly
connected with the number of participants of the events, which significantly exceeds the
number of participants of regional events, such as the analyzed festival.

The local business sees the cultural sector as a chance for economic development of both the
city and their own companies. The data collected during the interviews shows that the main
reason for the lack of significant support of the cultural sector by the business sector is the
lack of adequate information flow.
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To sum up, the organization of cultural events in a small city is positively perceived by local
businessmen, but the potential economic profit is seen as connected mostly with organizing
local events. The observed processes may be an example of an initial stage of cooperation
between culture and business in small post-socialist cities, where grass-root initiatives taken
by the inhabitants, including non-profit organizations, have appeared relatively recently in
comparison to, for example, Western European cities.

Considering the new EU programs and the amount of funds proposed for the national and
regional levels it seems that these types of events become more and more common. It should
be also expected that, on the one hand, the promotion of the idea of grass-root events, and on
the other hand, their financial support may indirectly contribute to the formation and
enhancement of civil and involved society in post-socialist countries. In the context of
countries from Central and Eastern Europe it can be the new added value of culture.

Acknowledgements

The authors would like to thank Mr. Stawomir Bozko for his help in finding information
about the organization of the festival and about the work of the non-governmental
organization Stowarzyszenie Inicjatyw Niezaleznych ,,Progres”.

References

BELL, D., JAYNE, M., 2009, Small cities? Towards a research agenda. In: International
Journal of Urban and Regional Research. No 33(3), pp. 683 - 699.

BIANCHINI, F., 1993, Remaking European cities: the role of cultural policies. In: Cultural
policy and urban regeneration. The West European experience, (eds.) F. Bianchini, M.
Parkinson, Manchester University Press, Manchester, pp. 1 - 20.

BIEGANSKA I, SRODA-MURAWSKA S., GRZELAK-KOSTULSKA E., 2014,
Significance of EU funds in the creation of sport and recreation infrastructure in Poland
in the context of the cohesion policy. In: XVII. mezindrodni kolokvium o regiondlnich
védach. Sbornik prispévkii, Klimova V., Zitek, V. (eds.) Masarykova univerzita, Brno,
pp. 409-416. ISBN 978-80-210-6840-7. DOI: 10.5817/CZ.MUNI.P210-6840-2014-51

BRENNAN-HORLEY, C., 2013, Finding creativity in a small city: how qualitative mapping
methods can reneval new geographies of creativity. In: Cultural political economy of
small cities. A. Lorentzen, B. van Heur (Eds.), Oxon, Routledge, pp. 44 - 62.

CUDNY, W., 2011, Film Festivals in Lodz as a main component of urban cultural tourism.
In: Bulletin of Geography. Socio-economic Series. No.15, pp. 131 - 141,
DOI:10.2478/v10089-011-0009-6.

CUDNY, W., ROUBA, R., 2012, Festiwale muzyczne jako element funkcji kulturalno-
rozrywkowej todzi. In: Zeszyty Naukowe Uniwersytetu Szczecinskiego Nr 699,
Ekonomiczne Problemy Ustug. Nr 84, pp. 593 - 605.

CURRID, E., 2006, New York as a Global Creative Hub: A Competitive Analysis of Four
Theories on World Cities. In: Economic Development Quarterly. No 20, pp. 3301 - 3350.

Dziennik Ustaw 1989, Nr 20, poz. 104 Prawo o stowarzyszeniach.


http://dx.doi.org/10.2478/v10089-011-0009-6

5" Central European Conference in Regional Science — CERS, 2014 —949 —

FALASSI, A., 1987, Festival: Definition and morphology. In: Time out of time, Albuquerque,
A. Falassi (Ed.), University of New Mexico Press, New Mexico.

FLORIDA, R., 2002, The rise of the creative class: and how it's transforming work, leisure,
community and everyday life. Basic books.

JAYNE, M., GIBSON, C., WAITT, G., BELL, D., 2010, The Cultural Economy of Small
Cities. In: Geography Compass. No 4(9), pp. 1408 - 1417.

KARWINSKA, A., 2010, Mozliwosci aktywizacji matych miast poprzez wykorzystanie ich
potencjatu spoteczno-kulturowego. Przyktady z Malopolski. In Rola sektora kultury i
przemystow kreatywnych w rozwoju miast i aglomeracji. A. Klasik (Ed.), Prace Naukowe
UE w Katowicach, Katowice: Wydawnictwo UE, pp. 134 — 154.

KLASIK, A. 2009, Przemysty kreatywne oparte na nauce i kulturze. In: Kreatywne miasto -
kreatywna aglomeracja. A. Klasik (Ed.), Prace Naukowe Akademii Ekonomicznej,
Katowice, UE w Katowicach, pp. 11 — 39.

KLOOSTERMAN, R. C., 2004, Recent employment trends in the cultural industries in
Amsterdam, Rotterdam, the Hague and Utrecht a first exploration. In: Tijdschrift voor
Economische en Sociale Geografie. No 95 (2), pp. 243 — 252.

KRATKE, S., 2011, The creative capital of cities: interactive knowledge creation and the
urbanization economies of innovation. West Sussex: Wiley-Blackwell.

LAMBE, S., 2011, Citizens of hope and glory: The story of progressive rock. Amberley
Publishing.

LORENTZEN, A., 2013, Sustainning small cities through leisure, culture and the experience
economy. In: Cultural political economy of small cities. A. Lorentzen, B. van Heur
(Eds.), Oxon, Routledge, pp. 65 - 79.

MACAN, E., 1997, Rocking the classics: English progressive rock and the counterculture.
Oxford University Press.

MAPES, J., 2013, Landscapes of nostalgia: place marketing and nostalgia in the American
small towns. In: Cultural political economy of small cities. A. Lorentzen, B. van Heur
(Eds.), Oxon, Routledge, pp. 194 - 2009.

MARKUSEN, A., SCHROCK, G., 2006, The artistic dividend: urban artistic specialisation
and economic development implications. In: Urban Studies. No 43(10), pp. 1661 - 1686.

NELSON, R., STROM, P., BIALESJO, J., 2011, Divergent Paths in Regional Economic
Development: A Tale of Two Festival Towns. In: Small Cities Imprint. No 3(1), pp. 86 —
104.

SMIDT-JENSEN, S., 2013, Making a micropole: the experiensation of Vejle. In: Cultural
political economy of small cities. A. Lorentzen, B. van Heur (Eds.), Oxon, Routledge, pp.
113 - 127.

Sprawozdanie z dziatalnos$ci Miejsko-Gminnego Osrodka Kultury Sportu i Rekreacji w roku
2013, 2014, Gniewkowo. http://www.mgoksirgniewkowo.pl

STERN, M. J., STEIFERT, S. C., 2010, Cultural Clusters: The Implications of Cultural
Assets Agglomeration for Neighborhood Revitalization. In: Journal of Planning
Education and Research. No 29, pp. 3262 - 3279.

Strategia rozwoju wojewodztwa kujawsko-pomorskiego do roku 2020 — Plan modernizacji
2020+, 2013, Torun.



5" Central European Conference in Regional Science — CERS, 2014 —950 -

STRYJAKIEWICZ, T., 2008, Rozwoj sektora kreatywnego w regionach metropolitalnych. In:
Region spoleczno-ekonomiczny i rozwdj regionalny. T. Stryjakiewicz, J. J., Parysek
(Eds.), Poznan, Bogucki Wydawnictwo Naukowe, pp. 105 - 1109.

SRODA-MURAWSKA, S., 2013, Ustugi kulturalne w matych miastach. In: Wiadomosci
statystyczne, Warszawa, GUS, No 11, pp. 37-51.

SRODA-MURAWSKA, S., 2014, Przestrzenny zasieg oddziatywania instytucji artystycznej
nieposiadajacej swojej siedziby. In: Miasto-sztuka-nauka-gospodarka, Sadowy, K., (Ed.),
Warszawa, Res Publica Nova (in press).

SRODA-MURAWSKA, S., BIEGANSKA, J., SENETRA A., SZCZEPANSKA, A., 2014,
The phenomenon of non-governmental organizations - new stimuli for cultural
development in rural areas of Poland. In: Annual 20th International Scientific Conference
Proceedings Research for Rural Development; Jelgava, 2014 (in press).

VAN HEUR, B. (2010). Small cities and the geographical bias of creative industries research
an policy. In: Journal of Policy Research in Tourism, Leisure and Events. No 2(2)30,
189-192.

WAITT, G., 2006, Creative small cities: cityscapes, power and the arts. In: Small cities: urban
life beyond the metropolis, (eds) Bell D., Jayne M., Routledge, London, pp.

ZHENG, J., 2011, Creative Industry Clusters’ and the 'Entreprencurial City’ of Shanghai. In:
Urban Studies. No 48 (16), pp. 3561 - 3582.



