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Abstract

This paper deals with chosen immaterial factors refiional
development. As it is shown, media play rathervaté role in
contemporary territorial development of the Czedpitblic. The
themes that appear namely in national media, centéte the
socioeconomic developments in country's regionsicenably.
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1 Introduction

Not surprisingly, 21 century is commonly called the century of inforioat Informational
needs currently represent such an important catetf@t they are comparable with the
saturation of physiological needs. Media — and adt@n whether printed, such as newspapers
or journals, or electronic, such as TV or radiore andoubtedly the primary source of
information.

At the same time, media formed the environment di&icts our everyday activities. Media
influence the functioning of individual subjects all as whole territories. In brief,

individuals or enterprises that do not appear irdimere losing their existence in virtual
world and become inconspicuous also in the realdvénd the same applies to regions.
Regions without media publicity are largely omittegl investors, tourists as well as wide
public.

If the region appears in the media it still does mean any victory since investors, tourists
and the wide public are pretty sensitive on the mosition of news about individual
territories. If the region is depicted in a postiway, it often lures the above mentioned target
groups; vice versa, negative news repel thesettgrgaps and the region can easily fall into
psychological and economic vicious circle. Sucdinctmedia in relation to regional
development do matter. The main aim of the artisl¢o show that although it is seldom
stated, media represent one of the most imponmamiaiterial factors of regional development
in the Czech Republic.
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2 Relations between National and Regional Media

National media are practically unlimited when chogshe topics. They can refer to foreign
happenings as well as domestic ones. Domestic naw®e brought from the capital city or
from regions located outside the capital city. lmad particular region behind its borders is
shaped mainly by national media. They dissemirfaertformation about regional issues on
nationwide level. In spite of the fact they colldbe materials from various parts of the
country, their main influence is describable by4@own’ principle with almost no feedback.

People from the western part of the country get ithfermation about their eastern
counterparts mainly by means of national media. #nte the people from the west have
only vague notion of the reality in the east, ttzag compelled to rely primarily on news
provided by national media. From this point of vjewational media bear a great
responsibility in terms of objectivity and exactseas regional news. Unfortunately, central
editors have typically only a very little knowledgéout true life in individual regions and
they have practically no relation (neither profemssl, nor emotional) to these territories.
Therefore, if they prepare or edit the news fromtipalar region, they are often isolated from
reality, which can be markedly seen just in thedBzZeepublic.

It is not necessary to underline that prejudiceésrestypes, ignorance and other habitual
informal institutions play a cardinal role in thaentext. Central media thus actually function
as an informational filter between true happenimgthe regions and regional images in the
whole country.

It is undeniable that national media usually halveirt own regional branches. However,
contributions from regions that appear in nationalwspapers or on TV programs are
modified just according to the preferences of adreditors in order to attract the attention of
readers or lookers in the whole country. Succindtigse contributions must be shallow but
very easy to swallow in order to comply with théesiof infotainment, which prevails in
national media (see also [1]). In spite of the theit contributions are created by regional or
local editors that are usually familiar with local regional settings, the final form of these
news is rather distorted as form supersedes caenite and more.

Other media, such as journals, rely on reportagse own reporters. These reporters spend
quite a short time in the given region and subsetiyéring the reportage about some

attractive regional topic, which can be sold eadilye main problem however consists in the
fact that two or three days the reporters spenthenregional settings constitute absolutely
insufficient time span for any deeper penetratido the nature of local or regional problems.

Consequently, regional reportages differ from #wdity in regions and localities.

Regional media that are much more familiar wittethappenings in regichsan basically
influence only inhabitants of regions concerned.other words, foreign investors read or

! To draw more accurate picture of regional/locatimgone has to mention that apart from numeroas firey
are characterised also by some cons. As [2] stspsdial proximity of journalists and principal gtal actors
often leads to certain hibernation of existing Itregional political and economic structures, whistsupported
just by local or regional media. The common praciit the Czech Republic is that owners of locaitmeal
media are forced to maintain ‘good relations’ wiitical/regional politicians as they often posse® alther
enterprises that get the orders from local or mgiomanagements. Such kind of specific ‘relatiopshi
marketing’ is advantageous both for huge and impehke entrepreneurial empires on the one handegidnal
or local political elites on the other hand.
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watch national media first and most often they saa merely Prague regional mutation of
national newspapers.

In the Czech Republic, the spatial distributionnoédia is heavily centralized. This fact
corresponds to the administrative structure andosemonomic disparities in the framework
of the country. All principal media are concentcatato the capital city. At the same time,
one has to take into account that Prague also iinsctas an administrative, political and
socio-cultural center of the country. This is thetbr that endangers the territorial objectivity
of news.

This centralistic organisation of media principatfluences the way, in which media inform.
National media headquartered in Prague often digpeethe importance of regional events
for the whole country. Subsequently, rather thaouatterritorial development, we are
increasingly entitled to speak about media-teriatar directly meditorial developmeént

3 ‘Nationalisation’ of Regional Media

Czech media scene at the level of national meddemvent very dynamic development in
transitional period. This development can be pegeatkias a result of big competition on a
relatively small Czech market on the one hand angkl activities of strong foreign (hnamely
German) investors on the Czech media stage orthiee lband.

In spite of technical developments, press stilyplaery important role in the Czech Republic.
While in 1989, there existed 5 national newspaper§992, at the time of hasty privatisation,
their number reached 14. Currently, their numbearshto 6. Concentration processes are not
typical only for newspapers but also for electramiedia.

2 While media influence the formation of mental mapghe short run, textbooks namely at elementany a
secondary schools do the same in the long run. r@inetextbooks represent one of the most freqyeauged
didactic instruments as well as one of fundamesaatces of geographical knowledge. Undoubtediytbteoks
play highly relevant role in the process of thenfation of informal institutions as well as the spaelated
stereotypes and attitudes. The school curriculugivan era is not mere reflection of knowledge, disb of the
dominant value system. At the same time, it forhes future knowledge as well as future value systéne
attention paid to the composition of texts and ifgguin the school textbooks is far from optimal fao.
Textbooks are often negatively beset by stereo#ypitew on various regions (see for instance [3]gT
importance of the school textbooks for the formataf mental maps is undeniable mainly in the long.r
School textbooks reach such a high degree of irapoet because they essentially predestinate therajene
perception of regions in the eyes of the whole g of people. The image of the region can hesth
improved only through the systematic marketing witit cannot omit the long-term perspective. Arelgsame
applies also to local/regional management [4]. ths the main source of knowledge, skills and biehaal
patterns, apart from the family and the media, tyrecontributes to the shaping of attitudes, imagesl
stereotypes [5]. From this point of view, it is Woto mention the importance of school textbookthprocess
of the formation of informal institutions towardsuntries, regions and cities. The formation of raemtaps
actually commences already in the heads of pup#s )y means of school textbooks that are one ehibst
important didactic tools. More importantly, thesdormal institutions gained in the youth accompdhg
individuals essentially the whole life and tendominertial in the adulthood. Both media and schertbooks
very often offer the superficial and simplified igeaof the reality. There exists the inertia of i@sgwhich are
remaining unchanged for a long time, despite tlog thaat the reality they pretend to depict hasrattgyreatly.
Undoubtedly, these trends hamper the materializadiothe attempts to change the negative or stgpeat
images of the regions that are often made by lagdlregional authorities. Endeavours that are @idetowards
the improvement of regional images have to reckéah toth short-term and long-term perspectives ot
their efficiency would be lowered.
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In 1989, at the time of the dusk of socialism, &ltegions had their own newspapers. The
same applied to district newspapers. Obviously,niwes they produced were in consonance
with regime’s preferences and lacked the democddisracter. All of these regional/district
newspapers have been privatised after 1989. Atithat regions and localities enjoyed more
newspapers that covered respective territoriess Wais useful not only from the perspective
of competition but in most cases it brought alsdtiperspective informing of the population.

Situation, when regional or local newspapers hagenbmanaged primarily by editorial
offices that had their seat in given region or dpsted approximately till the end of 1990-ies.
At the end of 1990-ies, all regional and local nesysers have been bought by powerful
foreign investors that merged formerly more or lesependent newspapers.

[6] shows that in such a ‘united’ regional presgiogaal topics are actually gradually
disappearing. What is striking even more is thaittemporary editors-in-chief of virtually all
regional newspapers are located in Prague and reaihrelevant questions connected with
regional and local press. Obviously, if editorscmef are located in one place, which is also
the case of the Czech Republic, they can be easityrolled by foreign owners. In other
words, practically no independent press existob&rague nowadays.

All regional and local newspapers are producedratyntand genuine regional news occupy
approximately one third of individual copies. Localregional journalists produce the articles
concerning local/regional issues but these ar@d¢urtontrolled by geographically (and usualy
also psychologically) distant editors. Remainingo twhirds of materials are produced
exclusively from the central editorial offices andmprise themes, such as domestic and
foreign political issues, life of celebrities, lere activities etc.

Hence, various names of local or regional newsgafimm merely different wrappings of
newspapers, whose contents is in 60%-70% the ddoreover, these media with regional or
local names in reality do not possess decisive ebemges concerning the structure and
general strategic direction of the newspapers. dramceptual issues are solved out of
regional or local editorial offices. Regional/loa&dactions thus became mere branches or
executors of commands created out of the regioddamalities in question.

Obviously, the steps depicted above, which are lysustified by contemporary severe
competition bring amply negative impacts on Czesdians and localities. Foreign owners of
the press in the country logically act accordingheir economic urge that aims at profit.
Subsequently, they strive for the attraction offisignt quantity of advertisers. And the
original function and mission of media is set aside

In that way, specific media monopolies are createthe territory covered by non-central
localities and regions. This always brings the dan@f monoperspective view on

regional/local issues. Main editors, who do not lim territories concerned obviously cannot
become familiar with regional or local settingsisTfact is detrimental to the objectivity and

accuracy of the final shape of newspapers.

Moreover, such kind of press can only hardly ctwitie to the formation of regional
consciousness and regionalism. Regional or locatlianeshould promote the sound
regionalism since it forms an indispensable pareaf qualitative development at the local or
regional levels and subsequently also at the lef/ie whole country. Unfortunately, this is
not the case of current Czech media.
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These tendencies influence the efforts of imporpdayers of local and regional development
in a negative way. For these actors — and no maftether economic, political or cultural
ones — the communication with media is one of tlestrmelevant activities. They get the
important information from the media on the onechand address the public just via media
on the other hand. In this context, already desdrddienation of local and regional media can
affect the destiny of individual Czech territoriesa fatal way. In other words, apart from the
limited economic and administrative autonomy of €eeegions, a distinct move towards the
lack of informational autonomy of these regionshiservable too.

4 Regional Topics in National Media

As already indicated, monocentric character ofitlisation of Czech media manifests itself in
accentuation of events that happen in the capityaland depreciation of happenings out of
this city. Media that have exclusive seats in tapital city often judge the events in regions
(namely in more remote ones) in a distorted way.il§Vthe events that occur in the
geographical proximity of media headquarters atenopreferred, the other happenings are
frequently being unnoticed or ignored, which tagksce both intentionally and inadvertently.
In that way, one-sided and non-complex view onetfents in the country is formed.

While some territories are mentioned quite freglyem media, the other are named often
only in connection with some marginal happeningstivities that occur in any territory are
always bound to the population present in the gispace. From this perspective, also the
news concerning individual regions that appear @aiomal media should be roughly in
balance with existing settlement sysfem

Figure 1 discloses, what was the share of regicnatributions on national media news
between 01 - 06/2004 and 01/2005 — 06/200®e figure provides us with an important
information, how often could Czech people hear abodividual regions in their national
media, i.e. how frequently the regions in questigre on their minds. At the same time,
share of inhabitants of individual regions on tb&lt population of the Czech Republic is
recorded there.

® Ratio of inhabitants of given region on the tatamber of country’s inhabitants is naturally onheatational
indicator of the bulk of activities in the giverriigorry. Aggregate social and institutional sturets do matter
too as well as economic importance of the regitmijnfrastructural endowment, its entrepreneurdivéies,
tourist attractiveness, geographical location,uraltspecifics etc.

* Media analyses are rather fresh phenomenon i€teeh Republic, therefore, we have to take witly whort
time series. National media were analysed in tbeeafnentioned time span, which already providefcsently
long period in order to avoid random changes, extfiaary events etc.
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Figure 1. Share of Regional News in National Medidetween 01 — 06/2004 and between
01/2005 — 06/2006.
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In 2004, strongly heterogeneous location of Czeddien manifested itself in the fact that
practically one fourth of all news was connectethwihe capital cit} At the same time,
Prague’s share on total Czech population reachpdaimately 11%. Prague’s dominance
turned out to be detrimental for instance in cds@emtral Bohemia that surrounds the capital
city. This could be ascribed to ‘sucking’ effeatrin Prague.

Zlin region or Moravian-Silesian region represerg most remote areas in relation to the
capital city not only from geographical, but alsoni psychological standpoint. While Zlin
region’s share on the Czech population was roudy %, its share on the Czech news

® Obviously, all capital cities have certain natiodevfunctions, such as foreign policy. Therefore analysis
concentrated exclusively upon these referencestiomal media that are connected with territor@mhtexts of
Prague as well as other regions. In case that tteggenal territorial contexts would be ommitedctary of
Prague in all categories would be an overwhelmimg o
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reached mere 2%. The same applied to Moraviani&ieggion, where respective numbers
amounted to 12.4% for population but only to 5%tfee coverage (for more details see [7]).
Remaining regions had more or less proportionakesttd news and population on the
aggregate national statistics.

Between 01/2005 and 06/2006, some interesting moveake share of regional news in
national media happened. First, Prague’s uniquiipoias been further fortified. The same
applies to Central Bohemia, where ‘sucking’ effefitsm Prague were overpowered by
diffusion effects from that city. Hyperconcentratiof all kinds of activities into Prague
causes general diffusion effects that hit namelggBe’s hinterland. It is observable for
instance in the sphere of economic investmentssihguetc. and finds its spatial reflection
also in media. In spite of this, Central Bohemihare on news in national media is still lower
than its share on the total Czech population.

Relative growth of media contributions in Moravi8ilesian region is of different character.
Closer analysis reveals that much attention is paithe economic topics in that territory.
This is caused by economic troubles of this oldugtdal region on the one hand and newly
prepared investments (mainly into the car industrythe other hand. Some regions, such as
Zlin, Vyscina or Liberec are relatively of trouble-free ctaeas and subsequently, they are
not medially so attractive. This may be causedusglrcharacter (such as Vys$oa regiof)

or by the distance (such as Zlin region) from mationedia.

Generally, in Czech media, all activities, evertgually every element of life is territorially
labeled either as ‘nationwide’, i.e. important gothcipal or as ‘provincial’ or ‘local’, i.e.
irrelevant, small and almost ridiculous. Subsedyeptactically all events that happen out of
the capital city are labeled as provincial or loséh a hidden message that regional or local
means minor, little or something, which should mat taken seriously. Naturally, this
suppresses regional consciousness and true regimvalopment that has no space to
develop. Czech media thus often act as pollutengshwaffect the thinking of population and
brake local and regional developments.

Fundamental quantitative analysis has shown us thate exists also certain media
superiority of the capital city in relation to tihemaining parts of the country. Next chapter
brings a qualitative view on the regional inforreatin Czech national media.

5 Composition of Regional Themes in National Media
5.1 Economic Topics

Composition of regional economic topics in natiomaddia is divisible into agricultural and
purely economic themes. As for agricultural topmse has to take into consideration that this
economic sector is generally quite neglected ntt mnmedia but also in general life. More
attention is paid only to these agricultural isstlet have something to do with country’s
membership in the European Union. Therefore, thens with biggest agricultural sector in

® Actually, a lot of news about Vysima region is connected with its geographical lmrgtwhen the most
frequented highway cuts the region’s territory. iEfere, this sparsely populated region is exposethany
socioeconomic interactions and flows, which aremahaged directly from Vysma.
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the country (i.e. South Bohemia, Vyaua or South Moravia) occupy rather great portibn o
regionally-related national agricultural news.

Table 1: Regional Economic Themes in National Medién %)

Region\Topic Economic Life Agriculture Econp mic
Policy
Prague 20.0 5.4 15.4
Central Bohemia 8.3 10.6 5.1
South Bohemia 5.9 37.2 6.2
Plzei 4.2 3.2 2.7
Karlovy Vary 1.9 0.3 2.4
Usti 6.6 2.9 8.6
Liberec 3.2 3.8 1.0
Hradec Kralové 4.2 2.2 3.1
Pardubice 2.2 1.0 0.7
Vysofina 2.5 5.8 0.3
Olomouc 4.6 3.8 5.8
South Moravia 9.2 16.3 55
Zlin 3.2 3.5 1.4
Moravian-Silesian 23.8 3.8 41.8

Source: Internal Materials of Innovatio Agency + AuthoCalculations

View on economic life and economic policy bringemingly paradoxical dominance of
Moravian-Silesian region. This has much to do wehent economic developments in this
region. As a traditional industrial territdrythis region represents very sensitive entity not
only from economic, but also from social and enmimental perspectives. Old industrial areas
in the Czech Republic became the target of conteammgt ignorant attitudes after 1989
stemming from their alleged favouritism in the coomist era.

Every new investment in these regions is conteraglatith a suspicion and certain envy in
the rest of the Czech Republic. [8] brought ampidence that no other highway as D47 that
will connect Moravian-Silesian region with otherrgeof the country initiated so many media
tensions. It is only hardly possible to reckon thamidable bulk of contributions in media
that concerned the building of this highway. Thesatributions concentrated namely on
alleged environmental and economic problems coedeeith the building of that highway.

" As already mentioned, geographically distant arcfionally different regions represent probably thest
sensitive entities in terms of territorial imbalanof national news. In the Czech Republic, Usteakyl
Moravian-Silesian regions can be perceived ast¢eies that are beset by references in nationalian@ge for
instance [7], [8] or [9]). Old industrial regionsart be characterized by traditionally bad image,cths partly
caused by objective facts on the one hand but bvéezof these regions underwent the profoundhsfarmation

in last 15 years on the other hand. The bad rapatatts as a true bane for these regions, sindisdburages
potential visitors, investors and reduces the numbfk interactions with the outer world in general.
Unfortunately, national media very often ignoreipes events in these regions and on the conttauyt down
for negative phenomena, such as criminality or ysleyment. Reputations of these regions consequently
remain hibernated or even worsen in the coursara.tNumerous people that did not visit such kihdegiions
adopt the negative attitude towards these regioss ynder the influence of national media. Old stdal
regions consequently find themselves in certaitatgm. Obviously, it affects the activities of thhabitants in
the region that realize that they are ‘sentencedhé setbacks. They are exposed to the underdistimand the
distrust of the other regions, which culminateshe form of brain drain and subsequently, the tenyifinds
itself in the vicious circle of institutional rigity. Unfortunately, there is ample evidence thamgples of afore-
mentioned cumulative causation are working (se®[§p]).
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In reality, this was mere creation of media hazdlifferent interest groups (see [8], [9] or
[10]).

The similar situation occurred a bit later and wamnected with new and important
investment into the car industry in Moravian-Siégsiregion. While this investment would
help this territory severely befallen by policies {gnorance) of both pre-1989 and post-1989
regimes, numerous voices against this investmantest media propaganda again. It is worth
to notice that there are several investments oflaimank in the country, however, no one
stimulated such an intense media emotions. It sabatsvoices against both investments
were led by the intention to postpone their accashpient as much as possible. This can be
perceived as a kind of dirty interregional competit

There is also next ground for the dominant posibbMoravian-Silesian region in economic
themes: almost one half of the economic topic®lated to unemployment. Unemployment
constitutes one of traditional themes linked witstilbr Moravian-Silesian region. In the long
run, an interesting feature of news tackling withemployment can be traced: they
concentrate primarily upon the growth of unemplogtewhile its decline, which also
happens sometimes and is definitely positive nes\sygely omitted.

Naturally, consciousness of big or growing unemplegf to a certain extent paralyses
practically all human activities in regions conanThis is connected with the fear of the
loss of jobs, which brings distrust and tensiont thee then transposed to interpersonal
relations. From economic point of view, we are tdito speak about the rise of transaction
costs. This unfavourable situation is further nplikid by media since they write about
growing unemployment almost every dago, it is always worth to ask, how unemployment
grows, but also why unemployment grows?

Indeed, the causes of media attention are sometiatker complex ones. However, usual
winner of media themes, Prague, occupies the seposition because the city is decisive
economic node of the country on the one hand andsakntial economic indicators differ
from the rest of the country considerably on theeohand.

Usti region, next traditional industrial territorygcupies the third place. Usti region is forced
to cope with similar socioeconomic problems asMitgavian-Silesian counterpart. However,
the attention devoted to Usti region is not so dmsgin case of Moravian-Silesian region,
which may be caused by stronger familiarity of Fedg journalists with territory of North
Bohemia (i.e. Usti region) because of relative gaplgical proximity. From this perspective,
the psychological distance of Moravian-Silesianiargto the capital city is undoubtedly
much bigger than in case of Usti region.

8 It is not necessary to underline that sackingsissa open wound that harms the whole body of iddi,
subject, region or state not only economically &lsb psychologically. [11] states that if the eptese finds
itself in the crisis, it is worth to consider cardy the possibilities of more efficient utilisatioof employees
before any bigger dismissals. According to hims strategy is applied and performed by the growimgber of
German firms. Usually, dismisalls are seen as #iefpl tool of coping with economic troubles. Hovenwthese
are mostly routine measures. [11] claims that irsneases, there exist also different routes, hoimpyove the
economic performance of the firm and sacking is metessary. He stresses that it is useful to almatito
routines and schemes of our own thinking.

° From this perspective, one cannot avoid the hygiithl thesis about ‘control rate of unemploymeftiis rate,
which is hardly detectable, would in practice méaai elite groups can curb the whole regions byiptEmt
media repeating of the high rate of unemploymehtudemplyment rate declines under ‘control rate of
unemplyment’, media managed by these elite groupgdwdisregard this fact.
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5.2 Societal Topics

Societal topics traditionally lure the attentionvatie public. In topics that depict general life
of the society, media contributions concentratenprily upon Prague. In topic pertaining to
art and culture, the supremacy of the capital igitgpparent even more. Only Rizesgion,
which lies in the western part of the country andchprises fourth biggest town of the Czech
Republic enjoys quite a lot of attention aboutaand culture at the national level.

Information about social life are presented mossyexamples of right and full-value life,
which is according to media possible exclusivelyha capital city. In the sphere of art and
culture, all institutions (no matter whether theator galleries) that are located out of Prague,
are named as ‘provincial’. Big cultural events happg in ‘provinces’ are typically being
disregarded or even lampooned. Sport news and ynspalrt successes are related to Prague
in almost one half of all cases.

Security represents rather specific domain. Althougedia report most frequently on the
security in Prague, statistics shows that therenatesuch big discrepancies in real level of
crime. More precisely, for Prague, hidden, finaheiad sophisticated forms of crime are
typical. This can be accounted for by the strongceatration of the capital in this city.

The further ground for contributions concerningwség in Prague is much greater bulk of
people that flows on city’s territory every day, ialh exceeds the city’s population. This can
be explained by tourists, visitors, people thatkMor Prague but live in different regions or
people that are forced to go to the city for thieesaf working matters. This concentration of
people obviously attracts also criminal activities.

Last but not least, concentration of economic €litkeo the capital city brings also raised fear
of the crime. In other regions, economic issuesadren perceived as the most important
ones, however, in Prague, where economic needsaaieally fulfilled, an attention focuses
upon crime. It has to be stated that criminal ev@mthe capital city are also a bit exaggerated
due to the proximity of media that grow the ima@é&dat of the city’, which can be perfectly
sold to the wide public.

Table 2: Regional Societal Themes in National Medih(in %)

Region\Topic Society Cﬁ];fjre Sport Security
Prague 35.3 38.1 47.9 28.1
Central Bohemia 4.3 3.8 7.3 8.3
South Bohemia 8.6 6.3 3.8 4.8
Plzei 4.8 18.2 0.7 9.4
Karlovy Vary 3.8 8.6 1.7 4.3
Usti 7.2 2.6 3.1 8.8
Liberec 3.6 2.0 5.9 4.1
Hradec Kralové 4.2 1.8 3.1 5.6
Pardubice 2.1 0.9 3.1 2.1
Vysaotina 2.4 1.9 2.4 2.0
Olomouc 2.8 2.1 3.8 3.4
South Moravia 9.8 6.8 6.9 7.7
Zlin 3.9 3.9 5.9 2.3
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| Moravian-Silesian | 7.4 | 30 | 42 | 9.1 |
Source: Internal Materials of Innovatio Agency +tlar's Calculations

Table 3: Regional Societal Themes in National MediH (in %)

Region\Topic Politics Social Policy Church
Prague 44.6 28.8 62.6
Central Bohemia 2.9 9.5 5.2
South Bohemia 3.7 1.2 3.5
Plzei 2.1 0.8 2.6
Karlovy Vary 1.1 2.1 0.0
Usti 10.4 11.5 7.8
Liberec 4.8 3.7 2.6
Hradec Kralové 2.7 11.9 5.2
Pardubice 2.2 2.1 0.0
Vysogina 3.6 3.3 2.6
Olomouc 1.7 3.7 2.6
South Moravia 9.2 4.9 2.6
Zlin 1.7 3.3 0.9
Moravian-Silesian 9.2 13.2 1.7

Source: Internal Materials of Innovatio Agency +tlar's Calculations

Similarly to other spheres of life, Czech politicalene also starts and ends in Prague. From
regional point of view, there are numerous conmmtat that Prague’s communal politics is
somewhat of a different rank than communal or negiiolitics in other parts of the country.
The political peculiarity of Prague among otherioag can be clearly seen also in the volume
of news devoted to the political life of the capdy.

The same — and even more intensely — holds truectiarches. Due to the complicated

economic relation between the churches and thelCstate, the main media attention focuses
upon Prague again. At the same time, it has to d@eationed, that Czech society is generally
rather secular one, which also brakes further dgweént of churches and belief in all parts
of the country.

In contributions pertaining to social policy we leawo distinguish two basic components:
» Social policy, which is created almost exclusivielyhe capital city on the one hand,
» Serious social problems that concern several region

The latter applies for instance to previously mamed Usti or Moravian-Silesian regions.

5.3 Infrastructural Topics

After the evaluation of economic and social topitss only hardly surprising that in the
sphere of education and science the most mediailmoindns are connected with Prague
again. While over 40% of all news is devoted togBea no other region surmounts 10% share
in media coverage on education and science.
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Table 4: Regional Infrastructural Themes in Nationd Media (in %)
Region\Topic Egg:{ﬁ Transport Eg‘i?;ﬁfg’ Energetics
Prague 24.5 38.2 40.3 7.8
Central Bohemia 10.1 7.6 3.1 2.9
South Bohemia 7.3 4.1 6.9 34.3
Plzei 4.4 3.5 2.4 8.8
Karlovy Vary 2.2 2.6 2.8 4.9
Usti 8.8 12.2 8.3 19.6
Liberec 2.7 6.6 7.3 0.0
Hradec Kralové 5.0 6.6 2.4 2.9
Pardubice 15 15 1.4 2.9
Vysaotina 2.9 1.2 3.5 5.9
Olomouc 3.1 0.8 2.8 0.0
South Moravia 14.4 7.7 9.7 2.9
Zlin 2.7 1.0 3.5 0.0
Moravian-Silesian 10.3 6.4 5.6 6.9

Source: Internal Materials of Innovatio Agency +tlar's Calculations

Unfortunately, this reflects real investment preferes in these key spheres of life. Similar
situation can be found in rather strategic domaitmamsportation as the capital city represents
also the transportation heart of the whole country.

As for public health, the distribution of media ¢dlioutions proved to be a bit more even.
This is explainable by the emotional and dramatacess of the privatisation of health care
and the hospitals that caused very often antagomagttudes of interested parties. However,
also in the sphere of health services Prague diffem the rest of the country considerably.

The theme of energetics was affected mainly by neweling disputes concerning nuclear
power station Temelin, which is located in Soutrh®wia. This issue stimulated a great
interest also at the Austrian side of the bordesti tkgion occupies almost one fifth of Czech
energetic topics, which is in consonance withnttustrial character.

From this perspective, it is quite surprising theddia share of further strongly industrialised
region — Moravian-Silesian region — is so small.wdwer, it can be accounted for by
relatively trouble-free run of energetic industrythis region, for which sharp technical and
organisational discipline is typical.

Further infrastructural — and rather vogue and mmédetopic concerning informatics was in
comparison with previously described themes mestloaurprisingly rarely. In any case,
Prague’s share on informatics reached almost 5Q8 aghich support its image of not only
rich but also progressive city in the Czech space.

5.4 Environmental Topics

Nature and environmental protection constitute @asmgly important issues. Concurrently
with the growing wealth of the society, an attentis paid also to the environmental quality



Technical University of KoSice, Faculty of Econonts
2" Central European Conference in Regional Scien€ERS, 2007 —1040 -

of life. In the sphere of nature, larger attent®aevoted to regions lying in Bohemian part of
the country. This is explainable by recreationadse(or rather preferences) of inhabitants of
Prague.

Table 5: Regional Environmental Themes in NationaMedia (in %)

. . Environmental
Region\Topic Nature Protection
Prague 8.4 3.9
Central Bohemia 13.7 7.3
South Bohemia 6.5 10.4
Plzei 5.6 3.1
Karlovy Vary 5.7 1.7
Usti 12.2 35.8
Liberec 5.2 6.8
Hradec Kralové 10.5 13.5
Pardubice 3.3 5.9
Vysofina 3.0 2.0
Olomouc 7.8 1.4
South Moravia 6.6 1.4
Zlin 4.5 1.4
Moravian-Silesian 6.9 5.4

Source: Internal Materials of Innovatio Agency +tlar's Calculations

An interesting situation is observable in the asé@nvironmental protection. Share of Usti
region is in compliance with its traditional indual features. This region was befallen by
communist industrial megalomania, which took nooaect of environmentally friendly
technologies.

Hradec Kralové region, which has no major environtakproblems is on agenda quite
frequently in both ‘environmental protection’ anthture’ domains. Generally, after 1989, the

quality of environment improved tremendously inghi@lly all regions

One should not forget that country’s most indubtidoravian-Silesian region bears
formidable environmental handicap from the pastrad@n-Silesian environmental load is
even worse than that in Usti region. At the samme tiMoravian-Silesian share on the topics
related to environmental protection is almost rggle in spite of the fact that industry of
Moravian-Silesian region is the biggest pollutettod air and water in the whole country and
by far the biggest producer of hazardous wastharCQzech Republic. Possible explanation of
biased media contributions lies again in the retasipatial proximity of Prague media to Usti
region.

5.5 Other Topics

Areas of traffic accidents and justice deserve special attention since they are the second
and the fifth most frequented topics in analysedoplein absolute numbers. These topics are
related to individual regions in spite of the fétat they have barely some connections with
territorial development. However, their frequentcuwecence shows the evidence of
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commercionalisation of Czech media on the one lzauadlow level of conscience of regional
developmental topics on the other hand.

Traffic accidents are distributed regionally relaty evenly in media and constitute almost
inherent part of news. They fill in both electrordaod printed media and create a certain
dubitable and queer reference on the locality giorewhere the accident happened.

Justice is the next topic often mentioned not anlthe Czech Republic but practically in all

transitional countries. Immature state of the lawambination with general characteristics of
the society provides numerous opportunities fegill behaviour. Since the capital is mostly
concentrated into the capital city, it naturallyds various parties and individuals. Moreover,
as already mentioned, security and justice cresiecg that can be sold very easily. This
explains the dominance of Prague in the categofjystice’.

Both traffic accidents and justice take the eye tbé population off the regional
developmental issues. Both topics touch the ur§esirosity on the one hand and acrimony
on the other hand. In that way, the attention giydation is distracted. These tendencies can
be perceived as one of results of systemic degemeraf informal institutions during
socialist period and it naturally applies to batbrpalists and their readers or televiewers.

Topics pertaining to public administration issue®nfom political-administrative
centralisation of the country as more than one lodlithese news focuses on Prague.
Bureaucracy undoubtedly becomes the topic inhdgetite capital city. Regional themes are
represented relatively evenly, which may be linketh general underestimation of regional
issues in national medfa

Table 6: Other Regionally-Related Topics in Czech ational Media | (in %)

Region\Topic A-(l:-::?gftla%ts Justice Regions | Public Administration
Prague 13.1 40.4 19.7 53.0
Central Bohemia 8.9 4.7 6.3 4.5
South Bohemia 8.5 2.5 4.5 7.7
Plzei 7.6 11.2 6.6 1.6
Karlovy Vary 4.9 1.8 4.0 6.7
Usti 9.0 8.4 10.4 5.1
Liberec 3.7 2.0 10.9 2.6
Hradec Kralové 5.3 5.3 5.6 2.2
Pardubice 4.1 1.1 2.3 2.2
Vysogina 4.4 0.7 5.3 2.2
Olomouc 6.2 6.4 51 0.6
South Moravia 11.5 8.2 10.1 6.7
Zlin 3.5 0.6 1.3 3.2
Moravian-Silesian 9.1 6.7 8.1 1.6

Source: Internal Materials of Innovatio Agency +tlar's Calculations

1% As already indicated, for national media, onlyséhevents that are lucky enough to take placeeicéntre are
important ones. On the contrary, regions are tieate something small, provincial, inferior and adtno
ridiculous. Hence, regional themes in national megfie often limited to regional differentiation pnices of
petrol, gas or electricity etc.
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At the first glance, it is surprising that in hist@al topics, Prague is exceptionally at the
second position after Usti region. The explanaties in the Czech-German relations, for
which the history is one of the most delicate issaied Usti region represents one of the most
important gates between Germany and the Czech Repwhere numerous not only idyllic
historical events took place.

Contributions about international events bring nexgourous proof about country’s

centralisation. Almost 70% of national media newsd international events is devoted to
Prague on the one hand and four regions (Hradelm¥&aPardubice, Olomouc and Zlin)

have not been mentioned at all on the other hahdd ®nly confirms previous thesis only

these happenings that are lucky enough to takee ptad®rague do matter in Czech media
world.

Monocentric organisation of Czech media scene endhanifestations are confirmed by the
results from the category ‘media’. Subsequentligalntants of the country get the impression
that everything that happens out of the capitgl mtsomehow of inferior character and if
they do not live in Prague, they are ‘sentencedbieer level of life.

There are also some topics that are mentionedamdgsionally. While in case of ‘universe’ it
is quite comprehensible, in case of ‘globalisatiand mainly ‘European Union’ it is already
startling.

Table 7: Other Regionally-Related Topics in Czech &tional Media Il (in %)

Region\Topic History International Events Media
Prague 25.2 68.0 60.5
Central Bohemia 7.2 1.0 3.5
South Bohemia 9.0 4.0 1.2
Plzen 6.3 4.0 1.2
Karlovy Vary 2.7 8.0 4.7
Usti 36.0 6.0 1.2
Liberec 0.9 2.0 1.2
Hradec Kralové 0.9 0.0 5.8
Pardubice 1.8 0.0 1.2
Vysogina 0.0 2.0 4.7
Olomouc 2.7 0.0 2.3
South Moravia 1.8 2.0 10.5
Zlin 2.7 0.0 0.0
Moravian-Silesian 2.7 3.0 2.3

Source: Internal Materials of Innovatio Agency +tlar's Calculations

As already mentioned, road casualties are on dadgnda of Czech media, while
globalisation and European topics appear only aocaby. It only provides the evidence of
tabloid character of Czech media that focus onydaild highly controversial issues and give
them the seal of highest relevance. Unfortunatplpcesses and issues, which are truly
important and have increasing impact on the oppdrés and limitations of individuals,
economic and other subjects, localities, regionwesas the whole countries and continents
are largely ignored in Czech media.
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6 Conclusions

From spatial point of view, media can be perceigsdather relevant and at the same time
aggressive institution. Monocentric location of €zemedia manifests itself namely in
accentuation of events that happen in the capitaland depreciation of happenings out of
Prague. Spatial concentration of Czech media ircépatal city brings monoperspective and
biased perception of reality in the Czech Republic.

Naturally, the images of regions are formed prifgasy composition of regional themes in
national media. The production of information ie ttapital city and their top-down spreading
with almost no feedback resembles also other desticanechanisms in the country. Prague
keeps the primacy in the number of contributionsational media and is labeled by plentiful
attractive themes, such as social life, art anduoell education, science or international
relations. On the contrary, geographically distant industrial regions are persistently
depicted as territories with the concentration efjative phenomena and events. Mental
maps, which are based upon the information fromiaesibsequently co-determine spatial
socioeconomic relations and interactions as wellhasstment preferences. Media thus co-
shape the contemporary as well as the future ssmoomic map and contribute to the
country’s centripetal character. Hence, rather hlaout mere territorial development, we are
currently entitled to speak about media-territorddvelopment or directly meditorial
development.

Soft factors of territorial development are stiiderrated in the Czech Republic. Marketing
activities — namely these at national and inteamati levels — should stress the positive
elements and phenomena occurring in all Czech megidt the same time it is worth to
observe both quantitative and qualitative compasitof news in media and texts in school
textbooks as they form mental maps in the short and in the long run, respectively.
Decentralisation or relocation of decisive medidiok is typical in advanced countries,
represents further interesting challenge for modifon of spatial profile of the Czech
Republic.
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